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what the rest of the world sees on
TV of the Palestinian/Israel War
is deadly graphic and unfiltered.
Since the world knows from
experience that the United States
will likely veto any UN resolutions
and denounce any World Court
decisions that criticizes lsraeli
actions, the U.S. is directly
blamed for allowing Israel to act
outside international law.
The Ugly Americans: As world
opinion polls show, President
Bush and his administration are
viewed as intellectually incompe-
tent, militaristic and unilateralist.
Yet. unlike 2000 when the
Supreme Court was held account-
able for making George Bush
president, in 2004 the world
directly blames the American
people for electing him, for being
supportive of his policies — and as
accomplices, they are held
responsible for the consequences.
“How can 59,054,087 people
be so DUMB,” sereams the front-
page headline in England’s Daily
Mirror,
Pop goes the culture: Twenticth
century American pop culture,
once g0 intoxicating to countries
ravaged by World War Il and
embraced as free and fresh, by
repressed Cold War societies, is
becoming a 21st symbol of every-
thing that’s wrong with America —
violent, dumbed down. and erude.
But it’s not only U.S. policy
and pop image that's tarnished,
across the globe, America’s
wholesale obesity problem has
also become the butt of jokes
E\-‘Er}'whnr{:‘

TRENDPOST: American business-
es will suffer from the Ugly
American  backlash. The first
casualties will be U.S. branded
conswmer products, particularly
those with mass market appeal. ..
soft drinks, snacks, apparel,

footwear and the wide array of
licensed products.

Companies  selling  abroad
should concentrate marketing and
advertising on basic wiiversal needs
and desires, rather than try to plug
the tarnished brand America image.

DOING THE IRAQ
DRAG

Washington’s promise and the
Pentagon’s prophesy that this
year’s Iraqi elections will help
establish democracy and facil-
itate U.S. troop reductions, are
as inaccurate as claims made
last year by Vice President
Dick Cheney that the Iraq War
is “behind vus,” and Maj.
General Raymond Odierno’s
prediction, that “We have six
to twelve months left of this
insurgency.”

Rather than unite the country.
the upcoming Iraqi elections will
create deeper political/tribal con-
flict, harden religious divisions and
push Iraq into more chaos and a
bloady civil war. There will be no
democracy, no independent gov-
ernment nor will there be an Iragi
armed force capable of accepting
the transler of United States’ mili-
Lary power.

Foreed into waging war on
their  own, thousands  more
Americans will die, tens of thou-
sands more will be wounded, hun-
dreds of thousand of Iragis will be
killed and wounded, and hundreds
of billions more dollars will be
spent before the United States and
its handlul of coalition forces are
Eventuall}- forced 1o withdraw.,

This is the inevitable outcome
ol trends we desoribed on Fehrunr}'
18, 2003, a month before the inva-
siom. In our Trend Aler,™ we fore-
cast: “While the victory on the battle-
field may be swift considering the

massive military power of the US., the
war against frag will be eventually
lost. Iraqi generals have promised to
launch unrelenting suicide attacks
against coalition ﬁjrr:(ﬂs and have
vorved n'nﬁgm down to the last man o
repel invaders. Thus, a guerrilla war
will drag on uniil they have regained
control of their country.

Editor and Publisher
Gerald Celente

Executive Editor
John Anthony West

Assistant Editors
David Naglieri
Mindy Tower

Benjamin Villanti

Design
N{Jrgﬂurd Advertising & Design

All rights reserved. For information on
permission to or translate material from
The Trends Journal, please write or call
The Trends Research Institute,

The Trends Journal {(ISSN 1065-2094)
is published quarterly by the Trends
Research Institute, ©2004.

Globalnomic, The Trends Journal,
Trend Alert, Trends in the News and The
Voice of The Millennium are registered
trademarks of the Trends Research
Institute.,

The Trends Research Institute
PO. Box 660 » Rhinebeck, NY 12572-0660
(845) BTE-6T00 »
www.trendsresearch.com

Services by
Gerald Celente
and
The Trends Research Institute
include:

Keynotes = Seminars
Commissioned Research
Board of Directors
Consultation

visit wwwitrendsresearch.com or call |
895.876.6700

The Trends Journal * Winter lssue, 2005




