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CYBERWORLD TV

In 2006, the ability to send whatever is being played
on the computer screen to the TV screen will mark
the beginning of the end of the communication
industry’s monopoly on broadcast news and enter-
tainment.

Alter a decade ol promises, such as those made by
Microsoft. who [rét rinered with NBC to ereate “rich mul-
timedia content,” but instead delivered MSNBC (More
ol the Same NBC), the l:rf‘llm}lng}' is now in place to
deliver broadcast quality TV, online. (See, High-Tech
Visionaries “Off Trend.” Trends Journal, Fall 1996.)

The ll_i]"l_:_-_" awaited "['un\':}iﬂgi_-.nﬁ_-." trend, such as
TiVo's capability to bring the Internet to the TV, will
SE‘H]Illl‘!:'EI:{ connect 1.']1_* _I']"I}"]'i."H,i l}!l f'['ll_‘,"d [q'.'l: Fljﬂlllﬂrl'llﬁ.. "IEI!’i'
ing tuning in online as simple as hitting the remote. And
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I‘l"gﬂn‘"ﬁ':'-iﬁ of who creates the content and where it
comes from. a truly world-wide-web of news, entertain-
!!Ilf]]L arl EI!]li iI!JIUFIIIEI'.i{IH “‘i“ L't:“f'l:\."l"l'g{". l‘l'lllll I.I'Il"'

Internet to the TV sereen of each viewer's choice.

BUGGY WHIPS, NEWSPAPERS
AND NETWORKS

fﬁ'}-‘ing to get their |1i='::1: ol the convergence aclion,
Yahoo has partnered with TiVo, AOL will Net broadecast
‘Ij]I]l' Wurru'l' re-Trurns, H]]li |.|:|l" FI.\F Ill'!l'i'l'ﬂl'k..\' are now
simuleasting some of their shows, But despite the old-
line media’s :31.!1-.mp1 L0 iﬂ:,' claim to a n‘l:!.jnr stake on the
Web, their size, power and current lock on distribution
“-'”l ol lil.‘!1.1'!|'llli||l!‘ |'|ﬂ“' I]].n'.:l.['l.:_r l?}'ﬂl}ﬂliﬁ Lune II]. I.’I‘ﬂlhli.’l
and content will separate the winners from the losers.

And, just as the newspaper industry watched its cir-
l‘l,]].iﬂil]l'l II!!”TIHH![ dE maores ri'-.n'll]l"!'-ﬁ wenl l]ll]l!lt‘ Ill]r News,
the moribund networks, already suffering andience ero-
.‘}il'.}l'_l. "u'l.'i" |l_|!ii_‘! {i(lfT1i|lU|1l?t’ A% new HIII‘ITH.‘- Ilrl:':l‘l."iijﬂr."\' ll“lﬂr
news and entertainment that rises above the networks
I{I“’L‘Si COIIITICn d("ll““!ill!llﬂr J'..'iri*.

With “content,” king - and the media oligarchy
unable to eontrol the lnn:rnrl._ the smart money will
invest in online |:||'m]u:'llun l.'(ll!l!'ll'l.'illii.’!-‘ that hringfn 1new
talent to develop the “computer-to-TV-programming”
I'E,ll'll'_'!'l' 1hHI'I I'_Ii['] []g I'L_!!_!}"l_‘.!l_"li l"ll_'!‘.“.'ﬂ'rk HII!I III'I”}'\'.'H(H!
l}'l]r'!’-i Lo run Ihrir4'r[r1*r-:!til.rll.~:-. With mmlvst]y sized huilg'
el new U'F_Ililill'l Unlillﬂ‘.‘ flt"l“‘“l'lif'i Can even fHILﬂﬂ"k ll“}
mighty Internet dominance of Google and Yahoo.

Trendpust: Unlike the many coveted dot com domain
names that have long been taken, there is still an abun-
dance of dot tv domains available. And although a good
dot tv domain will prove valuable in name recognition
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